The data explosion

The principles of ad targeting have hardly
changed during the last two decades
however the underlying technology has
become increasingly sophisticated.

The explosion of martech and adtech
suppliers has increased by a staggering
2233% in just 5 years.
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Customer journey

The opportunities stem from an almost unlimited
number of touch points. It is now possible to
reach consumers on the train to work, on the
high street or when they go out for a drink or a
meal in the evening. These mobile marketing
moments present the opportunity for companies
to deliver carefully crafted and contextually
relevant customer journeys.
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Martech providers:

3500

in 2016

150

in 2011
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